
THE WAY

EXPANDING HP’S PROMOTIONAL REACH

A WIN | WIN
FOR EVERYONE

 ewlett-Packard, one of the worlds leading computer companies, contracted

 with CROSSMARK beginning in 2008 to manage all of their consumer-based 

 promotion across Australia and New Zealand. Promotions are integral to HP’s 

go-to-market strategy with each business unit within HP having different, but specific 

objectives for it’s promotions. CROSSMARK worked with HP to implement promotion 

pages within HP’s current website infrastructure, while utilizing CROSSMARK's eAward-

bank platform to process claims/rewards. This solution gives HP the ability to adjust the 

mechanics of the promotion as they wish, while providing an easy-to-use, seamless 

interface for it's customers. 

H

CROSSMARK PROVIDES HP WITH INNOVATIVE AND CREATIVE WAYS TO ENGAGE IT’S CUSTOMERS 
THROUGH IT’S PROMOTIONS AND MANAGES THE ENTIRE PROMOTION PROCESS. RESULTS:
  • 70+ SEPARATE PROMOTIONS 
  • 250,000+ CLAIMS FULFILLED ACROSS AUSTRALIA AND NEW ZEALAND
  • AVERAGE REWARD DELIVERY TIME OF 21 DAYS


