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BUY 2 of these HP Inks GET this
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ewlett-Packard, one of the worlds leading computer companies, contracted

; EASY STEPS:
with CROSSMARK beginning in 2008 to manage all of their consumer-based UP 10> EUPEWUEHEHFN [N -
promotion across Australia and New Zealand. Promotions are integral to HP’s ﬁ,ﬂ I DU DAOF CFER
go-to-market strategy with each business unit within HP having different, but specific vy »:H_
objectives for it's promotions. CROSSMARK worked with HP to implement promotion ,:"-E_
pages within HP’s current website infrastructure, while utilizing CROSSMARK's eAward- e et

bank platform to process claims/rewards. This solution gives HP the ability to adjust the

mechanics of the promotion as they wish, while providing an easy-to-use, seamless
interface for it's customers.
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